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Creative Marketer / Writer with proven success in developing innovative concepts and copy, 

promotional programs, and brand awareness strategies for such brands as Liz Claiborne Inc., 

Time Warner Cable, Disney, Time Inc. Martha Stewart Living Omnimedia and Godiva.
EXPERIENCE

Creative Services Consultant (New York, NY)
2010–Present

· Currently sole on-site copywriter for www.monet.com. Write emails, banners, home pages, and all product copy for site. Write offline marketing materials, signage, ads, collateral for Monet Jewelry, a Liz Claiborne Inc. brand.

· Developed brand voice for www.monet.com’s November 2010 launch.

· Consult for creative services and marketing departments on marketing copy initiatives for major brands, Godiva Chocolatier, and Bowhaus NYC.

Copywriter Manager, Creative Services ( Time Warner Cable (New York, NY)
2009–2010

· Served as the sole in-house copywriter for a creative services team of 8. Managed the proofreader.

· Created and wrote direct-mail and print advertisements, eBlasts, banners, invitations, event signage, and collateral for the Time Warner Cable brand.
Creative Services Consultant (New York, NY)
2007–2009

· Worked with creative services and marketing departments for such brands as Disney Publishing, OneWire.com, Time, Inc., Godiva Chocolatier, and CoreBrand.

· Created broad marketing toolkits, including winning RFPs, sell sheets, eBlasts, in-book advertorials, promotional pages, publisher’s letters, ads, collateral, and comps.

· Developed marketing platforms and advertorial concepts for Disney’s FamilyFun magazine. Worked with advertisers, including Frito-Lay, Kimberley Clark, Kodak, among others.

· Conceptualized and orchestrated events for advertisers, such as in-store promotions and sample distributions. 

· Created in-book advertorials for Time Inc.’s InStyle magazine for products like Crest, Rembrandt, Florida Grapefruit, among others. Promoted the InStyle brand itself in-book and online via house ads, publisher’s letters, and sell sheets.

Copywriter, Creative Services ( Time, Inc. (New York, NY)
2005–2007

· Served as the sole in-house copywriter for a creative services team of 7 supporting Real Simple, a women’s lifestyle magazine with a circulation of about 1,900,000. Supervised 2 freelance writers.

· Collaborated with Sales and New Business Development to develop marketing programs for such clients as Unilever, J&J, Clorox, Best Buy, Frito-Lay, Eddie Bauer, Eileen Fisher, Kenmore, Liz Claiborne, and MasterCard.

· Created print advertisements, comps, advertorials, sell sheets, micro-sites, eBlasts, invitations, event signage, collateral, and packaging for Real Simple products at Target.

· Developed Unilever’s successful Real People, Real Ideas, a recurring advertorial unifying its multiple brands.

· Conceived the branding and tone for Entertain New York, a signature holiday event held in Grand Central Terminal. Conceptualized the tone and collateral for Holiday Solutions.

Senior Writer, Creative Services ( Martha Stewart Living Omnimedia (New York, NY) 
2000–2005

· Hired to serve as the main copywriter for the launch of Martha Stewart’s Everyday Housewares collection at Kmart, later expanding writing and conceptualization talents to the Holiday, Décor, and Keeping lines.

· Created print advertisements, press kits, collateral, signage, and packaging. Also wrote scripts and speeches for Martha Stewart.

· Developed and produced names, packaging and collateral concepts for the highly successful Holiday line, including a seasonal 32-page Holiday Fun Book press kits targeted to consumer and trade press. Supervised a creative team of 4 in product naming
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Copywriter ( Digitas (New York, NY)
1998–2000

· Developed direct-mail and print advertisements for American Express, the main client of this premier agency.

· Created the winning concept in agency-wide competition for a print advertisement promoting literacy.

Associate Editor ( Sports Afield Magazine, The Hearst Corporation (New York, NY) 
1993–1998

· Assigned, wrote, and edited features and departments for this outdoor enthusiast’s publication with approximately 200,000 readers. 

· Partnered with the editor-in-chief to create The Outfitter, a popular themed monthly section. Managed all section planning and editorial and contributed regularly. Co-created the magazine’s first Editors’ Choice Awards.

· Worked with major advertisers and trade contacts, like North Face, Columbia, Orvis, and Timberland.

· Conceptualized, packaged, and edited Wild Encounters: The 25 Best Animal Watching Trips in the US.

EDUCATION

BA in Literature ( Bennington College (Bennington, VT) 

PHILANTHROPY / SKILLS

Conversant in French ( Volunteer: The Good Dog Foundation (Reading program for kids aged 4-12) ( Contributor: Sports Afield Magazine (1993–1998), Country Living Magazine (2004)

for work samples please visit georgiacopywriting.com

Page 1

